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ABSTRACT

Media is the reflection of our society and it dépisvhat and how society works. Media, either ipisted,
electronic or the web is the only medium, whichpseh making people informed. It also helps in gataing the public,
educate and make people aware of the current haqgserMedia has today become the voice of our spciehere is a
variety of media platform that has stimulated theuights of the young generation and other sectbusir society, more
eloquently. The research study, aims at analyZiegrole of media and its effectiveness at the trhdemonetization.
The main objectives of the research work are tdysthe role of media in awarding people about destiation and its
impact. The research will help in studying the matof media in disseminating information on impattessues and how
people get informed about issues related to cuaesnts. A survey of 300 people was conducted intSGity and Eldeco
colony, Lucknow. The researchers prepared an i@rgchedule for the data collection, keeping imdnihe role and
nature of media, in creating awareness among pedhke research study was conducted through convemisampling.

The research work focuses on the behavior andcitesa pattern of media at the time of demonetizatio
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INTRODUCTION

Media and society are closely related to each offiee extensive impact of media on society canlyehsi seen
these days. Media reflects our society, how it waakd what it constitutes. With the advancemenédéhnological area,
our society has also observed the expansion irthibeghts and ideas of people. Every single invenstarting from
the printing press to the latest smartphones ocieohas accepted it. Earlier people used to comirate things with

the help of sketch and print forms but as time ga$ise medium became more advanced.

Today people are just a click away from any andewgformation that is available on the internehefe are
various forms of media that help to inform, educate entertain our society. Media can be in pantif that is through
newspapers, books, magazines etc. Media includeteatronic form for spreading information whichoise of the most
used media of mass communication. With the hel@dio and TV, listeners and viewers not only gedaipd but it also
creates an understanding of current happeningsoRathg an audio medium helps in disseminatingrimiation to every
nook and corner of our country. Radio has alsoqulay vital role in creating a platform for imagioat The reach of this
audio medium is not only limited to urban areasibtias covered a wide range even to the remogsasgour country.
The people living in rural parts of the country gedting more benefits from the audio medium of snesmmunication.

The programs on radio cater the interest of rueaitisn which constitutes small-scale industriesmfag, forestry,
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fisheries etc which has helped the rural peopliéir day to day life matters. On the other hand,ig the second most
used medium in terms of reach. Visuals and audiermdombined together help in better understandmgpaovides up-
to-date information. News from all parts of the oty is investigated and presented through thisinmedof mass
communication.Initially, Television in our countwyas introduced for education purpose. But latetimg passes the
objective of educating people turned into impartimigrmation and entertaining masses. Today Telavibas become an
important part of our daily life. It covers a vastction of programs like daily soaps, news, movieality shows, sports,

weather forecast, religious programs, music etc.

Social media is becoming one of the most populdrraast accessed media of communication these Sagsal
media has brought different people from the différgeographical area on one platform on which ttay share their
feeling, ideas, emotions, information and much nidre Manifold social networking sites like Facebp®khatsApp,
Instagram, Twitter, LinkedIn, Google +, and othepgn the door to share ideas, views, and thoughtseosame platform.
With the advancement of science and technologywihdd has come close to each other. Today peapié Have to wait
for the dissemination process but the conditiosuish that every social media user has become aesofiinformation on
their own. The daily news and views to which theigomedia user comes across cover a wide rangepafs. These
topics or subjects are related to the happeningsuofsurrounding. People can like, show emotiomeutph the list of
emoticons or even comment accordingly. The sociadlismact as an umbrella that constitutes a vaoétinteresting
features that have our life very easier. Featufemgging friends, location sharing, photo and videloads, message

chatting, video calling, searching friends etc heagle our life more engaging.

On 8" November 2016, The Government of India announoatiscontinue the legal tender status of Rs 500 and
Rs 1000 notes. The news of discontinuation of R® Bdd Rs 1000 notes spread like wildfire in the lho
nation(indianexpress.com). Electronic media at tinee of demonetization played a crucial role insdiginating
information related to the Note Ban issue. Thearaffered for demonetization are two-fold: omecéntrol counterfeit
notes that could be contributing to terrorism, thes words, a national security concern and sectmadindermine or

eliminate the “black economy”(NIPFP).

Demonetisation in the Indian economy is having gatige impact on the different sectors of the ecopnoThe
majority of the negative effect isshort-run effecMl these effects are solved when the new cuyemmtes are widely
circulated in the economy. On the other hand, peap¢ facing some problems in the exchange of iicyraotes. Even
though people are facing such a problem peopleeady to bear these problems for its positive éffecthe economy. If
government successfully clears all the problemawtiacks associated with the demonetization, thisodetization will
become the successful economic revolution in Inglil we can expect a better tomorrow with corruptfoee

India(Kumar and Sharmila).

There were many regulations made by the governmiaith was communicated through the various media
available to us. The Information related to sevaraendments on the issue was frequently reportexigh different
platforms of media. Panel discussions, chat shawsrviews, Vox-pops were the mediums with the heflpvhich the
public was getting aware of the Note Ban issuectEd@ic media was the first medium to trend the s\@f note ban
among the citizen of India. People were getting atpd every minute through this electronic medium nudss

communication. Opinions of not only renowned leadart the problem of common people were also hdgkdid on media
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very well. The news related to note ban was bonsdzhhy, different news channels in front of the pubDifferent news

channels had different views on Note Ban issuesTthey served the news as per their point of view.

The researchers have focussed on the behavior ae$s pattern of media at the time of demonetizatho
survey of 300 people was conducted in South City Bldeco colony, Lucknow. The researchers preparethterview
schedule for the data collection keeping in minel tble and nature of media in creating awarenesmgmeople. The
research study was conducted through convenierntlsanThe research work focuses on the study ®eftte of media in

awaring people about demonetization and its impact.

REVIEW OF LITERATURE

Demonetization is the process of removing currefimm general usage or circulation. In India’'s case
Government completely withdrawn the currency whlke tdenomination of 1000. Along with 1000 curremntes,500
rupee notes were also withdrawn from circulatioor. the old 500 currency notes new 500 rupee noiébevissued and a
new currency note of 2000 denomination has beenduated in the economy. New currency notes issadtid public
through commercial banks and post offices acrosfialrby depositing the demonetized currency notes they

people(Kumar and Sharmila).

Demonetization in India

This is not for the first time Government Demoneatisthe currency. Earlier to this India has witrezbs
demonetization twice. For the first time,demonei@atook place in pre-independence period. In 4and946, for the
first time,demonetization took place in India. Dwyithis demonetization currency notes of 1000 &@@DQ rupees were
withdrawn from the circulation and new currencyasobf 1000, 5000 and 10000 denomination rupees wgoeluced in
the year 1954. On 16th January 1978, Governmelmtdid Demonetised the currency notes of 1000, 5@D19000 rupee
notes as a means to counterfeit money and blacleyndrhe present demonetization is the third ocoweein Indian

Economy and it is the second Demonetisation impts-independence period(Kumar and Sharmila).

The extra fall in the Indian markets compared teect could be due to many factors, including higluations,

but it's very likely that the demonetization effégtmainly responsible for the fall(Philipose).

The demonetization of Rs. 500 and Rs. 1,000 notksmd up being a "surgical strike" on one form ldéck
money: cash held as Rs. 500 and Rs. 1,000 notespbgold, property, US dollars, etc. Even of thegish holdings in 500
and 1000-rupee notes, people find ways of saviagttOnly the current "stock" is hit, as an econérfrism theDelhi
School of Economics said, "the scheme looks bagkahead." It won't block future opportunitiesuiglikely to hit black

money held in other forms (property, forex, goldsent abroad) (Khera).

The possibility of media effects is often seenhallenge individual respect and autonomy as ifagifects view
presumes the public to be a gullible mass, cultdapes, vulnerable to an ideological hypodermicdieseand as if
television was being proposed as the sole cauaegarige of social behaviors. Such a stereotyped efeesearch tends to
pose an equally stereotyped alternative view dditore and informed viewers making rational choiabsut what to see.
Overview articles often describe a history of pesgyr over the past seventy years of research whigtnates between

these two extremes -- first we believed in powedfiects, then came the argument for null effettten the return to
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strong effects etc. -- a history whose contradictidbecome apparent when old research is re-redd neitv eyes.
Contemporary media studies sometimes define iteedlugh its rejection of the language of effectsesrch -- criticizing
the laboratory experiment, the logic of causalrafee, and psychological reductionism(Khalid MehiNgyaz Bhat and

Rameez Mehraj).

OBJECTIVE
The main objectives of the research work are

» To study the role of media in awaring people alnmrhonetization and its impact and
* To analyze the behavior and access pattern of na¢diee time of demonetization

METHODOLOGY

The researchers have collected data with the Hedproey method under which interview schedule wsed as
the data collection tool. A survey of 300 peopleswanducted in South City and Eldeco colony, Lugkndhe
researchers prepared an interview schedule faddte collection keeping in mind the role and nabfrenedia in creating

awareness among people. The research study wasaeddhrough convenient sampling.

DISCUSSIONS

Media has become an essential part of our dady lifhas influenced the public such that peopkdneewspaper
with their morning tea. Media, either it is prielectronic or social media has emerged as the smirce of information.
At the time of demonetization, every form of megiayed its best role to inform the common peopleuttihe issue.
Television channels projected things in their poihviews which made people aware of every mingéesirelated to note
ban issue. Information related to new apps relédednline payment was also communicated througiowuarforms of
media. The slogan of cashless India was at its.[f&@ke came out with positive opinion while otharstested due to the
daily problems. The frequency of cashless transactvas also increased during the demonetizatioioghe€Common
people were getting informed through various comication mediums hourly. Even on social media platfonews
related to demonetization was trending at a hidé. réo find out the same the researchers condutsagrvey of 300
people of two residential colonies of Lucknow tlaSouth City and Eldeco. An interview schedule wespared by the

researchers and the respondents were asked queasiated to the usage pattern of media at thedindemonetization.

DATA INTERPRETATION

Usage of media

Media is considered as the fourth pillar of demograOne can easily observe the trend in news wighset
priorities by media. There are a plethora of massrmunication mediums with the help of which one gahinformation
related to daily life and current happenings. Tislew, radio, newspapers, magazines are the massnagoication
mediums which are catering various interest ofgdaudience. People use different communicatiotiume according to
their interest and availability. The survey shoiwatt38.73% of respondents use social media an8%bukse newspaper
most frequently. While the rest 26.12% of the resfemts use the TV for getting up-to-date informatiegarding the

current happenings.
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Usage Of Media

W Social Media M Newspaper ®ETV HRadio

Frequency of media use

With the advent of new communicatimediums,the frequency of media use is also increasing. Ya@d&rge
population of our country use&®mmunication toolon an hourlybasis. Youth spends most of their time on sociadien
exploring themselves on their interest fielThe young populationf our country spends most of his or her time an
social sites like Facebook, WhatsApp, Instagramitt€w LinkedIn, Google + whiclincludes the posting and sharing
content according to the interest and need ofdlb@bmedia user. The frequenof using media depends on the reach
access pattern of communication mediums. The relsees found that 77.47% of the respondents useardadly while

15.31% of the sample uses it am hourly basis. The rest 7.2% of the sample usBanvecekly

Frequency of media use

B Daily M Hourly mWeekly M Rarely

Is the media informative?

The usage of media varies according to the neetisegbeople. Some use it for getting informatiorilevbthers use it t
educate or to get entertained.Some people find anieddrmative but few people don't think it as adible source of
information. Media covers a myriaof categories which includes news related to maliti economic, social even

environment, crime, sports, employment, fashiondfoentertainment etc. There are various news factdated to th
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news vales such as proximity, prominence, timeliness, negneuriosity to which people feel more connecfEie
researchers found that 82.8% of the respondenitsriedia as an informative medium of communicatidrilev10.8% ol

the sample thinks that media isarmative but sometime

Is the media informative?

HYes HSometimes No

Knowledge about demonetization

On 8" November 2016, Th&overnment of India announced to discontinue tigalléender status of Rs 5
and Rs 1000 notes. The main aim of demonetizatas tev makecashless society a to include the concept of
digital India. People from all around the countigt ghformedaboutdemonetization with the help of seve
mass communication mediums like radio, TelevisNewspaperssocial media etc. Media played an impor
role in makirg the issue of discontinuation of currency a hpid®f discussion among all age group of put
The survey shows that complete percentage of $@orelents were having knowledge about demonetie
issue. Some respondents even shared their expe during the survey.

Knowledge about
demonetization

0%

100%

HYes ENo
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How did people getto know about demonetization’

The news of discontinuation of currency was covdrgvariousmedia sources. TV, prirmedia and web media
presented the news with different contelnitially, this news created the situation of chaos amongéineral public bu
as time passes the misconceptions about the nedsnobnetization was made clear by media and otharcss. Medi:
was the only source which disseminated this infaionao all partsof our country. Laterpublic accepted the decision tl
was mainly taken for curbing corruption and blackney. When the question, through which they gekrtow about
demonetization was asked to the respondents tkanadeers found that 42.34% of ttespondents got to know about
issue from TV. While 37.8% of the sample said thaly got the information through social me(The newspaper was the

medium through which 17.11% of the respondents@&how about the demonetization is:

How did people get to know
about demonetization?

ETV M Social Media Newspaper ™ Radio

Media using behavior

The media usagkehavior before and after the demonetization isga different. People from every part of the cop
kept an eye on their media sources to observergiggiént changes that were being made by the goesmtnifeople fron
every class of the society was keen to know about thesldpment on the note ban issue. The main reasdheaf
eagerness was that note ban issue was relate@wetl individual's life directly. When respondemisre asked regardir
their media using behaui before and after the demonetization issue teearehers found that the behavior of 51.:
people was not affected. While the rest 48.64% lgebave increased the frequency of using medias 3ihows that mol

than half of the respondents were noectedas they continued using media in the same wayeastitbed it befor
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Media using behavior

B Not Affected M Increased M Decreased

Media effectiveness

Any medium of mass communication is effective oifiljt fulfills the needs and interest of the audien The
main function of mass media is to inform ipublic about the current happenings that directlyndirectly affect theil
daily life. The effectiveness of media dependshandource of the message used, type of messageala used, type
channel to transmit information and the type ofiandewhich is intended to expose the information. Thelifigs of
research study show that 88.28% of the respondietsnedia as an effective medium for getting imfiation about thi
demonetization issue and the cashless economy gonaile the rest 11.7%f the sample did not find media effective

that time in creating awareness about demonetizé&ue

Media effectiveness

HYes ENo

Role of media on social issues

Issues like demonetization are relato every individual of the society. All forms of medggther it is araudio
form (radio), audiosisual (Television) or web media play a very cruc@e on the same. Today the reach and acce
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media areemerging at a very high rate thus, it has madergoitant contributiorto making the public more aware a
informed. Whenthe respondents were asked about the role of medithe time of covering social issues |
demonetization, the researchers found a positisporeseto media coverage. The reseasthdy reveals that 91% of the
respondents feel that media plays a \role in informing people on social issue coveralyiile the rest 9% do not thir

media an effective medium for the disseminatiommgfortant information related to socie

Role of media on social
issues

9%

91%

HYes HNo

RESULTS AND CONCLUSIONS

« Based on data collection, the researchers fouridstitdal media is the most used medium among tEorelents

It was also found that respondents use both newespas well aTV for information gatheriny

e The researchers found that more than 70% ¢ respondents use media daily for gettin-to-date information.
This shows that media is playing a very importaatt pn our society in making people aware of therent
happenings.

* More than 80% of the respondents feel that medig tise is informate in nature and helps them in creatin
sense of awareness and make them informed. Thigsstinat every form of media either itprint, electronic or

web media, has become an integral part of our diéal

« Demonetization had profounc effect not only orthe economy of our country butaffected every common man
of the society. The researchers found that comgleteentage of the respondents was known to tine very

well.

* Researchers found TV as the most used medium &intkeof demonetizatiorThe Information related to sevel
amendments on the issue was frequently reportedighr different platforms of media. Panel discussjarhai
shows, Interviews, Voyops etc were the mediums with the help of whiah ghblic was getting aware of t

Note Ban issue.

* More than half of the respondents agreed with #w that demonetization has not affected their meding

behavioras they continued using media in the same wayegsutbed it befor
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Maximum percentage of the population finds mediama®ffective medium at the time of demonetizatibhis
shows that all form of media played a very cruc@é in spreading information related to demonéitraand

people got every minute information related toitseie.

When the respondents were asked about the roleedfanat the time of issues like demonetization, ertban

90% of the respondents agreed that media playyaiwvgrortant role in informing and educating society
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